2012 Perceptions Survey éﬂ@

Downtown

Cincinnati Inc.

Positive impressions about downtown and Over-the-Rhine continue
to strengthen; special focus on opinions of downtown residents
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Downtown

Cincinnati Inc.

Multicultural outreach continues to be effective

A 1,712 took the email survey
(1,890 in 2011)

A Largest age group: 25-34

A 36% work Downtown
(28% in 2011)

A 75% lived outside Cincinnati at

some time
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Doﬁw_n Majority of survey respondents have household incomes $50,000+ =

Cincinnati Inc.

-
Household Income

Prefer not to answer
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Downtown

Cincinnati Inc.

Erequency, Activities, Impressions & Information SeUrces
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Downtown Over half visited during the last week

Cincinnati Inc.

downtown, within past...

47%
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Non Residents: When was the last time visited
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All Respondents: Top 10 Activities 2012

Dining Out 80%
Downtown
Cincinnati Inc. Events on Fountain Square
I Sporting Events
Findlay Market
B Club
Bars and Parks ars/Clubs
H Parks / Outdoor Activities
tied for 5th

Shopping

place in 2012.
First time Parks
made top list.

Festivals / Parades
Live Music Events / Concerts

Performances / Theatre
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Events on Fountain Square and Dining Out have
strong multicultural appeal

Downtown

Cincinnati Inc.

Most Visited: African American Most Visited: Asian

oining out I 1 events on Fountainsquore RN o+

Events on Fountain Square _ 58% Dining Out
Findlay Market _ 50% Shopping
shopping NN :5% Findlay Market

Sporting Events H 47% Festivals / Parades F 49%
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Most Visited: Caucasian Most Visited: Hispanic

oining out Y =% | cventson rountainsquare N 0%

Sporting Events _ 67% Dining Out

Events on Fountain Square _ 66% Festivals / Parades

Findlay Market _ 61% Findlay Market

Paris/ OUtdOI?;ﬁ:\tSWmeS fwalks F 59% Sporting Events F 46%
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Downtown changed? All extremely positive!

Cincinnati Inc.

% NEW! If you visited OTR over past year, how has your opinion

atican Amercan

Asian - [ 71%

Over-the-Rhine: increased favorability over 2011

79%

Caucasian [ 4%
Hispanic N 81%
Al R 83v%

100%
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Downtown Online News Sources and Friends / Family top the lists

Cincinnati Inc.

Non Residents: Top 5 Sources 2012
Online news sources 71%
Friends/Family 66%
Enquirer 44%
Facebook 39%
E-newsletters 6%

01}6 ZEII% 4[II% 60% 80% 100%
Top 5 Sources 2011

Frionds | Family R 5.

Online News Sources |, 47°%
Enquirer |G 43%
City Beat |G 39%

Facebook — 32%

www.laverdadmarketing.com




L All have more positive impressions of downtown, strongest

Downtown

Einginnat] Trig. improvement among African Americans

African American
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Caucasian

Hispanic

All

Overall Impression of Downtown: Extremely and

Somewhat Positive
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Downtown

Cincinnati Inc.

Safety & Cleanliness
_— E— - ﬁ
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Almost half now agree downtown is safe during late
evening / overnight hours; overall safe up 10 points

Downtown

Cincinnati Inc.

Safety Questions (Strongly or Somewhat Agree)

) 63%
Overall is safe 739

67%

Feels safe to and from destination 74%
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- w2012
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