
2012 Perceptions Survey 

Positive impressions about downtown and Over-the-Rhine continue 

to strengthen; special focus on opinions of downtown residents  
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Å 1,712 took the email survey  

       (1,890 in 2011) 

Å Largest age group: 25-34 

Å 36% work Downtown  

           (28% in 2011) 

Å 75% lived outside Cincinnati at 

some time 
  

 

Multicultural outreach continues to be effective 
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Majority of survey respondents have household incomes $50,000+ 
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Frequency, Activities, Impressions & Information Sources 
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Over half visited during the last week  
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Bars and Parks 

tied for 5th 

place in 2012. 

First time Parks 

made top list.  

 

Dining Out 

jumped from 

68% to 80% in 

2012. 
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Events on Fountain Square and Dining Out have  

strong multicultural appeal  
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NEW! If you visited OTR over past year, how has your opinion  

changed?  All extremely positive! 
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Online News Sources and Friends / Family top the lists 
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All have more positive impressions of downtown, strongest 

improvement among African Americans 



www.laverdadmarketing.com 

Safety & Cleanliness 
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Almost half now agree downtown is safe during late 

evening / overnight hours; overall safe up 10 points 


