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;m Methodology & Demographics
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— Race/Ethnicity
» 1,890 took the email survey Other E;}?
(2,150 in 2010) |
* Average age group 35-44 0%
e Average income $75,000 Hispanic | 11%
» 28% work Downtown :
(46% 2010) White
« Three fourths have lived outside 64%
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Frequency, Purpose & Information Source
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When was last time visited downtown, within past..
A47%

Weelk Month 3 months 6 months Pastyear

2010 change +2 -2 +1 -1 -1
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Top 5 Non-Work Related Reasons
Downtown People Visit Downtown

Cincinnati Inc.

I 20% ¢ 71%ge

70% - cgog Do
e0% - 50 0%
coo 4B%yca; 45%
40% -
o 30%
Dining out 20% -
remains the pi
#1 aCtiVity Dining Qut  Events on Sporting  Bars/Clubs Findlay
Fountain Ewvents Market
Square
Top 5 Activities Done While Findlay
Attending an Event at Fountain Market
Square makes Top 5

100%
B0%
60% -

78%
66%
0% 57%
46% a7%
1 3%

40% 4% 0% 9% W 2010
20%

05 | | W 2011

Dining Out  Bars/Clubs  Live Music  Festivals /  Shopping
Events / Parades
Concerts
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borom  Frequency, Purpose & Information Source &

Cincinnati Inc.

Top five ways people learn about downtown
remains consistent with 2010:

1. Friends/Family

2. Online news sources
3. Enquirer

4., City Beat

5. E-Newsletters
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ﬂﬁm People feel safe during day but less

Downtown than half feel safe in late evening

Cincinnati Inc.

Strongly Agree + Somewhat Agree = Top 2 Box

Downtown is Safe Top 2 Box

Feels safe to and from my destination _ 67%
Late evening/overnight hours _ 41%
Early evening hours _ 75%
Business hours _ 90%

0% 10% 20% 30% 40%  50% 60% 70% B0% Q0%  100%
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Downtown

Cincinnati Inc.
To and from destination

Hispanic or Latino 69%

White 65%

|

Asian

38%

Black 61%
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Safety: Top 2 Safety Rating by Race/Ethnicity

Safe late evening

Safe early evening

Hispanic or Latino

|

White

Asian

52%

Black 68%

|

76%

78%

o
R

20% 40% 60%

80%

100%

www.laverdadmarketing.com

Hispanic or Latino

White

Asian




Strong majority believe downtown is clean
Downtown

Cincinnati Inc.

Sidewalks are Clean and free from Debris ; B68%

Buildings and S5torefronts are Clean ﬁ 66%
Bus Stops and Shelters are Clean g 36%
Parking Garages are Clean ﬁ 60%

64% agreed in 2010 that downtown has well-
maintained streets, sidewalks and buildings
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ﬂﬁﬂm Visibility of Ambassadors and Police improved, but

Downtown panhandling still perceived as a problem

Cincinnati Inc.

Top 2 Box

Panhandling a problem 62%

Ambassadors visible

Visible Police 67%

0% 20% 40% 60% 80% 100%

In 2010 29% agreed that downtown has fewer panhandlers than in other cities el
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Downtow

Cincinnati Inc.

Strong agreement that downtown is

Improving and welcoming to all

Top 2 Box
Improving every year 73%
Welcoming to all ethnic groups 62%
Place to take out of town guests 74%
T T T T 1
0% 20% 40% 60% 80% 100%

Improving every year

Hispanic or Latino 64%
White 76%
Asian 58%
Black 71%
T T T T T
0% 20% 40% 60% 80%

Welcoming to all ethnic groups

Hispanic or Latino

White 65%
Asian 42%
Black 51%
T T T T
0% 20% 40% 60%

T 1
80% 100%
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Take out of town guests

Hispanic or Latino 73%

White
Asian 68%
Black 61%
T T T T
0% 20% 40% 60%




Downtown Downtown is improving and welcoming

Cincinnati Inc.

More favorable opinion vs last year

White

Top 2 Box

More favorable
opinion vs last
year

Has lots of potential 92% Has potential

Hispanic or Latino

0% 20% 40% 60% 80% 100%

White
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Overall Ratings
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Overall: Strong ratings, all higher than last year

Overall is safe +5% vs 2010

Overall is clean +10% vs 2010

Overall positive
impression +13% vs 2010
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Overall positive impression



