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1. Methodology & Demographics
2. Frequency, Purpose & Information Source
3. Safety & Cleanliness

Agenda
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3. Safety & Cleanliness
4. Overall Ratings



• 1,890 took the email survey 
(2,150 in 2010)

• Average age group 35-44
• Average income $75,000 
• 28% work Downtown              

(46% 2010)
• Three fourths have lived outside 

Methodology & Demographics 
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• Three fourths have lived outside 
Cincinnati



Frequency, Purpose & Information SourceFrequency, Purpose & Information Source
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Frequency, Purpose & Information SourceFrequency, Purpose & Information Source



Frequency, Purpose & Information Source
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+2 -2 + 1 - 1 - 12010 change



Dining out 
remains the 
#1 activity
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Findlay 
Market  

makes Top 5 



Frequency, Purpose & Information Source

Top five ways people learn about downtown  
remains consistent with 2010:

1. Friends/Family
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1. Friends/Family
2. Online news sources
3. Enquirer
4. City Beat
5. E-Newsletters



Safety & CleanlinessSafety & Cleanliness
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Safety & CleanlinessSafety & Cleanliness



Strongly Agree + Somewhat Agree = Top 2 Box

People feel safe during day but less 
than half feel safe in late evening
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Safety: Top 2 Safety Rating by Race/Ethnicity 
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Strong majority believe downtown is clean
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64% agreed in 2010 that downtown has well-
maintained streets, sidewalks and buildings



Visibility of Ambassadors and Police improved, but 
panhandling still perceived as a problem
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+2% vs 2010

+1% vs 2010

In 2010 29% agreed that downtown has fewer panhandlers than in other cities 

+2% vs 2010

+1% vs 2010



Welcoming to all ethnic groups

+1%  vs 2010

+4% vs 2010

Top 2 Box

Strong agreement that downtown is 
improving and welcoming to all

www.laverdadmarketing.com

+9% vs 2010

Welcoming to all ethnic groups +4% vs 2010



+4% vs 2010

Top 2 Box

More favorable 
opinion vs last 
year

More favorable opinion vs last year

Downtown is improving and welcoming
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+2% vs 2010



Overall RatingsOverall Ratings
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Overall RatingsOverall Ratings



+5% vs 2010

+10% vs 2010

Overall is safe

Overall is clean

Overall positive 

Overall: Strong ratings, all higher than last year
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+13% vs 2010
Overall positive 

impression

Overall positive impression


